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STUDENTS’  EXPECTATIONS OF ACCOMMODATION
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WHAT STUDENTS NEED TO MANAGE THEIR SLEEP
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STUDENT INTEREST INACCOMMODATION EVENTS
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Students believe
landlords have a
responsibility to host
events

FLEXIBLE USE

85% of students are
interested in a variety of

events - so spaces must be
flexible
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HOW IMPORTANT ARE FITNESS FACILITIES INACCOMMODATION BUILDINGS

B Very important I8 Quite important
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COMMUNITY
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WHAT STUDENTS PREFER TO DO ALONE & TOGETHER

Relaxing

Cooking

Eating

Cleaning

Paying Bills

ina

Students consider
themselves to be
neurodiverse

MEALS TOGETHER

Cooking and
eating are divisive,
but the majority
prefer to cook
alone, and eat
together
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HOW MANY FLATMATES
WOULD YOU LIKE TO LIVE WITH?
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: _ , to live on their own.
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ENVIRONMENT
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WHAT IS MOST IMPORTANT WHEN PAYING BILLS

® Price

® Environmental impact
® Ease of payment

@ Not sure

Environmental im

8%

pact

COST OVER ENVIRONMENT

Price is the most
important factor
when paying bills for
the vast majority of
students
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WHO PRIORITISES LIVING WITH ENVIRONMENTALLY FRIENDLY PEOPLE

BAD EXPERIENCES?

Maturer students
prioritise living with
sustainability-
minded people more

| don't like it when | see waste
(from flatmates). Whether it's
the environment or the cost. |

think it's just how I've been

brought up. It's just a waste of

resources, money, everything."
Claire
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AFFORDABILITY
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WHAT ACCOMMODATION FEATURES ARE STUDENTS WILLING TOPAY FOR
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FRUGAL FEATURES

For all these features,
the majority of
domestic students say
they would not pay
more than £5 extra
per week
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FOR HOW MANY IS AN ENSUITE ESSENTIAL

TEMPORARY NECESSITY

Current students
view ensuites as far
more essential than
past or future
students
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TECHNOLOGY
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THOUGHTS ON SMART TECHNOLOGY

B Avod 2t B Dont mind Unsure 8 Like 2

SKEPTICAL STUDENTS

1/4 of current students
avoid smart home
technology and may
be unhappy if it were
forced on them

A MATTER OF AGE?

Graduates are far less
trusting of smart
tech than current
students
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TRACKING ENERGY USE ROOM-BY-ROOM

Not Sure
18%

ENERGY MONITORS

The majority of
students want to
be able to
pinpoint energy
usage by room

THE |
PROPERTY
MARKETING

| STRATEGISTS



THE PRODUCT
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WHAT LAYOUT DO YOU
PREFER?




THE MOST DESIRED FEATURES OF THE NEXT HOME
I CALM & PRIVATE

— ' tryieg 80 sk Almost all students
Neviews OF Ihe 200 imee! DROCE, Souse s Want their

-
- .
b ~
L. . 5

sevews of e it | 1T home/room to feel
o safe and calm,
‘ : making sound-
P i proofing a key
' feature
~ Cal resiaurants and ameni
A W00 That coms wide 9 DOMESTIG SHARING
A bichen | dot hav 0 share wih aeyone o Domestic students
cist , Y are 10% less likely to
mart tchociogy  my 1o find ensuites
important
v )
ey ———————— |
PROPERTY
MARKETING
STRATEGISTS



DO YOU KNOW
WHAT YOUR
CUSTOMER
IS THINKING?

YOLUTH

FORUM

Our pulse survey service
keeps you up to date
with what Gen Z
consumers want

from accommodation.

BESPOKE
RESEARCH

Have a chat to find
out how we can
help you with
customer insight.




sarah@propertymarketingstrategists.co.uk

deenie@propertymarketingstrategists.co.uk

LET'S
CONNECT

propertymarketingstrategists.co.uk/living-and-learning-research

@ @the-property-marketing-strategists
0 @strategists_the
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THANK YOU

THIS INFORMATION IS OWNED BY THE PROPERTY MARKETING
STRATEGISTS PLEASE DO NOT SHARE OUTSIDE OF YOUR
ORGANISATION



